
Welcome to Our Newest 
Members! 

 
Vernon Infantino 
Rajko Radonjich 
Heather Smith 

 
Have you applied for          

membership? 
 

Complete a    
membership application 
at the law library, or call 
us. We’ll FAX or email 

you one.  
The first year of       

membership is free! 
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PR Ideas for Solo and Small Firms 

      “Branding campaigns. Fancy 
logos. Elaborate PR events. Law 
firms are marketing their services 
as never before and often sparing 
no expense… though these strut-
your-stuff maneuvers are now 
commonplace, at least among big 
firms, the paradigm shift has left 
some solo practitioners and law-
yers at small firms wondering how 
to compete in the high-cost world 
of marketing.” 1 
      Consultant John Remsen of 
The Remsen Group, a Fort  
Lauderdale-based legal marketing 
business with a national clientele 
and bankruptcy attorney Shayna 
M. Steinfeld of Steinfeld &  
Steinfeld, who frequently lectures 
on the subject of marketing offer 
the following advice. 
      “Marketing is more about one-
on-one relationships than glitzy ad 
campaigns,” 2 begins Remsen.  
      Steinfeld, who recently got a 
new client thanks to a referral from 
her former wallpaper installer adds 
that "Referral possibilities are   
everywhere… everyone you meet 

should know who you are and what 
you do." 3 
      To increase your visibility, 
Steinfeld suggests creating a short, 
approximately 20 second,  
infomercial about yourself. She  
recommends practicing the presenta-
tion so that you are always ready to 
use it as a self- introduction, because 
a potential client or marketing  
opportunity could present itself at 
any time. 4 
      While you should habitually be 
prepared to approach potential  
clients, do not neglect your current 
clients. According to legal market-
ing consultant John Remsen, they 
will probably produce 80 to 85  
percent of your future business. To 
cultivate this resource, keep in  
contact with current clients to find 
out what they need, and then  
provide them with those services .” 5 
      For more great ideas, read 
“There's More to Marketing Than 
Money” at: <http://www.law.com/
jsp/newswire_article.jsp?id= 
1046833606988>. Free registration 
at Law.com is required. 

 

     Through the library’s Westlaw 
subscription you can access public 
record information which includes 
“People Finder,” bankruptcy records, 
and lawsuit records: including jury     
verdicts, asset locator, UCC filings, 

and business and corporation filings.  
      Currently, this information can 
only be accessed from one library 
terminal, so please see a staff     
member if you need assistance. 

Free Public Records Access 

         The Library  
        will be closed  
        on Friday, July 
         4th in honor of  
        Independence 

       Day 




