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       Technorati <http://www.technorati.com/> is a specialized search 
engine for scouring the blogosphere and does a very good job of it. In 
2006   it was nominated for a Webby award for Best Practices, but 
lost to Flickr and Google Maps.” 8 
      In addition to monitoring over 70 million blogs (adding more 
daily), Technorati is “the main aggregation point for all forms of     
social media on the Web, including… video, photos, audio such as 
podcasts and much more.” 9   
      Technorati has three search options, authority searching, advanced 
searching and its general engine. Their usefulness can be ranked in the 
same order, since the general engine retrieves too many results  and 
not enough of them are on topic.  
      The advanced search is more efficient. It offers  the usual           
advanced options, searching for individual words, exact phrases or 
word exclusion, but offers a few unique features. The first allows you 
to limit your search to blogs dealing with specific topics, i.e. tax law, 
solo practitioners, etc. This feature is particularly helpful when     
combined with the authority rating which follows each result allowing 
you to determine the major players in the field who are more likely to 
offer pertinent information. You can also limit your search to a       
specific blog, which is particularly helpful if you are trying to find a 
particular blogger’s comments on a topic, as many blogs do not offer 
a search feature. 10 Lastly, you can search for posts that link TO a  
specific blog which is valuable for anyone  monitoring what has been 
blogged about a particular organization. The link to the advance 
search follows the general search box in the upper right corner of all 
pages. 
      The final search option, the authority search, is  located at   
<http://search.technorati.com/> (I couldn’t find a link to it from the 
home page). Authority “is a number assigned to every blog by     
Technorati, based on the number of other blogs that have included a 
pointer to that blog. Technorati only counts once for any blog pointing 
to another blog,” 11 thus reducing the spam effect. The authority 
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search system is very simplistic, just type in the word(s) you want to 
search, and select the amount of Authority you want -- any, a little, 
some or a lot. You can also limit your search for blogs in 20           
languages. Using the Authority search is another way to get what the 
influential bloggers are saying about a topic. Another feature is the 
ability to “click the Authority number in any search result and see 
what people have said when they pointed to that blogger. Are they 
agreeing with the blogger? Saying the person is an fool? Referring to 
the blogger as a respected expert in the field?” 12 
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